


Journey from a Centralized Kitchen 
to QSR/ Meal box service

Re - Branding

Spicecot



About
Spicecot is one of a kind multi cuisine 
QSR. It has been prominently known in 
catering and meal box arena for quality 
food and value for money service. They 
have their own centralized kitchen

Client Challenges
Spicecot mainly working as a 
centralized kitchen was now venturing 
into the quick service outlet/meal box 
service. The vision was to start as a 
franchise model with appealing 
Branding and brand positioning in order 
to di�erentiate themselves.

 



Creative Solution
A Branding Strategy was developed for its 
services and main product-the meal box. 
Logo elements, colors and typography were 
chosen depicting the vibrant look and feel of 
the brand imagery.

The positioning statement with a hinglish 
approach was developed to easily connect 
with the urban crowd.

Then Now











Creating Value
With the new brand guidelines and 

storytelling, spicecot was in position to 
commence with their franchisee model.


